Media Analysis Impact




ABC, NBC, CBS and Fox candidate coverage, 1/1 — 3/19/2008: volume of coverage by weeks

Obama’s speech dominates TV coverage this week
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With the uproar over the divisive remarks of Obama’s long-term spiritual mentor, TV
coverage focused on the Senator from lllinois. In the first four days of this week, his
opponents Hillary Clinton and John McCain reached a low point in terms of volume.

Basis: all statements by or on Clinton, Obama and McCain on ABC, CBS, NBC and Fox evening news programs 1/1 — 3/19/2008 2



ABC, NBC, CBS and Fox News candidate coverage, 1/1 — 3/19/2008*: tone of coverage by weeks

Media support for Obama caves In
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Although critical comments on Obama were not excessive, the drop in positive
coverage was more significant — indicating a growing ambivalence in the media, as well
as the impact of Obama’s Philadelphia speech.

Basis: all statements by or on Clinton and Obama on ABC, CBS, NBC and Fox evening news programs 1/1 — 3/19/2008 (*individual newscasts missing) 3



ABC, NBC and CBS candidate coverage, 2/18 — 3/19/2008: tone of coverage by days

Cracks in Obama’s story benefit Clinton
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The revelation of Obama’s long-standing association with a controversial black
congregation has tilted the trend again, as Hillary Clinton won plaudits for her resilience
in the face of Obama’s early lead in the primaries.

Basis: all statements by or on Obama and Clinton on ABC, CBS and NBC evening news programs 2/18 — 3/19/2008 4



ABC, NBC, CBS and Fox News candidate coverage, 3/1 — 3/19/2008: Obama vs. Clinton

Only NBC continues with positive Obama coverage
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The latest setbacks at the polls have driven critical reporting about Obama, while
Hillary Clinton profited from her comeback. As none of the two contenders is expected
to win a majority of delegates, journalists anticipate advantages for Clinton.

Basis: all statements by or on Obama and Clinton in these news casts 3/1 — 3/19/2008 5



ABC, NBC, CBS and Fox News candidate coverage, 3/1 — 3/19/2008

Both candidates offer no convincing policies

Barack Obama : tone of TV coverage, 3/1 — 3/19/2008 Hillary Clinton: tone of TV coverage, 3/1 — 3/19/200 8
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With the Democratic homination race tightening up, media coverage of the candidates
focused on the horse race. When political platform was discussed, neither Obama nor
Clinton could offer convincing ideas.

Basis: all statements in ABC, CBS, NBC and FOX evening news programs 3/1- 3/19/2008 6



ABC, NBC, CBS and Fox News candidate coverage, 3/1 — 3/19/2008: Obama

Enthusiasm for Obama’s charm declines
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The fascinating background of Barrack Obama has been a strength in the beginning of
the year, but his story is no longer taken at face value. In March, one in ten statements
about the Senator from lllinois focuses on his personality — with a surplus of criticism.

Basis: all statements in ABC, CBS, NBC and FOX evening news programs 1/1— 3/19/2008 7



ABC, NBC, CBS and Fox News candidate coverage, 3/1 — 3/19/2008: Obama

Leadership proves to be Obama’s Achilles’ heel

Leadership issues (including statements on experien ce) All policy issues
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Doubts about Obama’s lack of experience have haunted him since the beginning of the
campaign, but they have been balanced by the momentum of his campaign. But after his
failure to beat Clinton in Texas, criticism prevails.

Basis: all statements in ABC, CBS, NBC and FOX evening news programs 1/1— 3/19/2008 8



ABC, NBC and CBS coverage of selected topics: Economy, 7/1/2007 — 3/19/2008

Recession In reporting — If not in words
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In March, coverage of the economy reached a new peak in terms of volume. At the
same time, ¥ of all stories painted a negative picture. In the week of the breakdown of
Bear Sterns, 74% of Americans accordingly believed the economy to be in a recession.

Basis: a total of 15,274 stories on ABC, CBS and NBC evening news programs 7/1/2007 — 3/19/2008 o]



ABC, NBC, CBS and Fox News candidate coverage, 3/1 — 3/19/2008: Economy

Candidate reporting ignores financial meltdown

Economy: share of coverage, 3/1- 3/19/2008 Economy: tone of coverage, 3/1- 3/19/2008
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While the news of the financial disasters on Wall Street grabbed the headlines
worldwide, economic issues played a minor role in the TV coverage of the Presidential
candidates. And when they were covered, TV news presented them as clueless.

Basis: all statements by or on Obama, Clinton and McCain in ABC, CBS, NBC and FOX evening news programs 3/1- 3/19/2008 10



ABC, NBC and CBS Iraq coverage, 7/1/2007 — 3/19/2008

Iraq anniversary stops optimistic trend
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Declining coverage of violence in Iraq has given credit to the Administration’s claims
that the situation is improving in Mesopotamia. But a more in-depth analysis on the
occasion of the fifth anniversary of the invasion stops the upward trend in the polls.

Basis: a total of 15,274 stories on ABC, CBS and NBC evening news programs 7/1/2007 — 3/19/2008
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ABC, NBC, CBS and Fox News candidate coverage, 3/1 — 3/19/2008: Iraq / War on terror

Iraq: Democratic candidates could not convince
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Hillary Clinton and Barack Obama have evaded the Iraqg issue lately, while the war
played a notably larger role in reporting about John McCain. Clinton and Obama get no
credit for their cautious manoeuvring on Iraq, while McCain’s media image is balanced.

Basis: all statements by or on Obama, Clinton and McCain in ABC, CBS, NBC and FOX evening news programs 3/1- 3/19/2008 12



International TV coverage of Clinton, Obama and McCain, 1/28 — 3/18/2008*

Clinton scores on international TV news as well
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International TV news mirror the development in the US. While TV news in eight
international evening news programs proclaimed Obama as the next President after
Super Tuesday, Hillary Clinton was rated better again in March.

Basis: all statements by or on Obama, Clinton and McCain on 8 International news programs from 1/28 — 3/18/2008 (* individual newscasts missing)
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Media Analysis Impact

Methodology




Media Set:

* Newsweek

* Time Magazine

 ABC World News

« CBS Evening News

« NBC Nightly News

 Fox News: Special Report with Brit Hume
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Methodology of media content analysis: Explicit vs.

implicit valuation/rating, example

Thematic connection: _ Political platform
(111236)

Statement 1 - Subject: Clinton (226)
Explicit Rating: Neutral (0)

Implicit Rating: Negative (5)

Source of opinion: US Pres. Candidate
(D) (555525); Obama (201547)

Statement 2 - Subject: Obama (2547)
Explicit Rating: Neutral (0)

Implicit Rating: Neutral (0)

Source of opinion: US Pres. Candidate
(D) (555525); Obama (201547)

Thematic connection:  Campaigning in
general (113251)

Statement 5 - Subject 1: Clinton (226)
Explicit Rating: Positive (1)

Implicit Rating: Positive (1)

Source of opinion: Anonymous source (7)

Statement 6 - Subject: Clinton (226)
Explicit Rating: Neutral (0)

Implicit Rating: Positive (1)

Source of opinion: US Pres. Candidate
(D) (555525); Clinton (200307)

Statement 7 - Subject: Obama (2547)
Explicit Rating: Negative (5)

Implicit Rating: Negative (5)

Source of opinion: US Pres. Candidate
(D) (555525); Clinton (200307)

&$

Thematic connection:  Campaigning in
general (113251)

Statement 3 - Subject: Obama (2547)
Explicit Rating: Neutral (0)

Implicit Rating: Negative (5)

Source of opinion: US Pres. Candidate
(D) (555525); Clinton (200307)
Statement 4 - Subject: Clinton (226)
Explicit Rating: Neutral (0)

Implicit Rating: Neutral (0)

Source of opinion: US Pres. Candidate
(D) (555525); Clinton (200307)

Thematic connection: _ Foreign policy

in general (201000)

Statement 8 — Subject: Obama (226)
— Explicit Rating: Neutral (0)

Implicit Rating: Negative (5)

Source of opinion: US Pres. Candidate

(D) (555525); Clinton (200307)

Statement 9 - Subject: Clinton (226)
Explicit Rating: Neutral (0)

Implicit Rating: Neutral (0)

Source of opinion: US Pres. Candidate
(D) (555525); Clinton (200307)

Source: Katharine Q. Seele, “Obama Says Clinton Is ‘Bush-Cheney Lite,” The New York Times, July 27, 2007
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Methodology of media content analysis: Explicit vs. implicit valuation/rating, explanation

Each subject and thematic connection constitutes on e statement. All ratings describe the subject. Ther  efore:

Statement 1 - Clinton is the first subject. She is involved in the themat ic aspect “political platform.” The source of opini on is Obama,
because the journalist is quoting Obama’s views on Cl inton’s political platform. The statement is not ex plicitly negative; Obama says
that Clinton is “Bush-Cheney lite,” but he does not explicitly characterize this fact with positive or negative adjectives. However, since
this is a comparison to candidates from an opposing political party, the implicit valuation is negativ e.

Statement 2 — Obama is the other subject. He is involved in this themat ic connection “political platform.” Since he does n ot say

anything positive or negative about his own platfor m, there is no rating on him as a subject; explicit and implicit ratings are neutral.

Statement 3 — The next thematic aspect is the “escalating dispute ,” which would be classified as “campaigning in gen eral.” This aspect
is again connected to the subjects Clinton and Obama , but this time Clinton is the source of opinion. H er explicit rating on Obama__ as a
subject is neutral; she calls the debate (but not h im) “silly.” However her implicit rating is negativ e, because her comment is intended

to imply that it is Obama’s involvement in the debate that is “silly.”

Statement 4 — Clinton_offers no opinion on herself as a subject with rega rd to the “escalating dispute” aspect. Explicit and implicit
ratings are both neutral.

Statement 5 — The next thematic aspect also relates to campaigni  ng. “Pundits,” who say that Clinton is “winning the debate,” provide
the source of opinion. The explicit rating on Clint on as a subject is positive; “winning” is an inherentl y positive word. Implicit rating is
also positive. Since the “pundits” are not identifi ed, the source of opinion is anonymous.

Statement 6 — The pundits also say that Clinton highlighted her e xperience. Clinton _is thus the subject and the source of opinion. The

word “experience” is not overtly positive, so the e xplicit rating would be neutral. But in the context of politics, “experience” is generally
considered to be a good thing; implicit rating woul d be positive.

Statement 7 — Clinton also suggested that Obama was “inexperienced. " She is the source of opinion. Obama__is the subject.
“Inexperienced” is an explicitly neutral but implic itly negative rating of Obama in a political context.

Statement 8 — Clinton says that Obama’s statement abou  t foreign policy was “irresponsible” and “naive.” Th is is an explicitly and

implicitly negative rating of Obama___ as a subject. Clinton provides the source of opinio n.

Statement 9 — Clinton criticizing Obama’s statement ab  out foreign policy must also be coded with Clinton as the subject and source of
opinion. Since she does not say anything positive o r negative about her own foreign policy statements, the rating on her is neutral.
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